
ACTIVITY REPORT 
 

EVENT NAME: RE: BRAND 

SOCIETY NAME: GNDEC DATA SCIENCE CLUB 

 

Type of Event:Logo Redesign 

Date: 6 February,2025 

Timing: 1:30 onwards 

Venue:R-LAB (CSE Department) 

 

BRIEF DETAILS OF EVENT: 

Event Overview:The Data Science Club organized a logo redesign event, Re:Brand, 
providing a platform for participants to showcase their creativity by redesigning logos of 
selected companies. Event held on February 6, 2025, the event aimed to foster creativity, 
innovation, critical thinking, effective communication, and reasoning skills. 

Event Format:  

1.Team registration: Participants registered as 1-member teams. 

2. Logo selection: Each team selected one logo from six provided options. 

3. Logo redesign: Teams redesigned the logo of their chosen company. 

4. Judgment round: The best designs were selected for the next stage. 

5. PPT creation: Selected participants created a PowerPoint presentation justifying their design 
choices. 

6. Presentations: Each team delivered a 2–3 minute presentation. 

7. Cross-questioning: Judges asked questions to assess clarity and reasoning. 
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Judging Criteria: 

Judges evaluated teams based on following criteria: 

1. Creativity and Uniqueness 

2. Brand Relevance and Aesthetic appeal 

3. Innovation and originality 

4. Confidence and Clarity 

5. Effectiveness in handling questions 

Winning teams were selected based on these criteria, showcasing exceptional innovation and 
presentation skills. 

 

Key Components: 

-Team registration: 1-member teams registered for the event. 

- Topic selection: Participants chose from six pre-provided logos. 

-  Logo creation: Teams redesigned the selected logo. 

-  PPT creation: Participants prepared a presentation explaining their design choices. 

-  Presentations: Each team delivered a 2–3 minute presentation. 

-  Cross-questioning: Judges asked questions to assess clarity and reasoning. 

-  Judging criteria: Evaluations were based on creativity, clarity, and presentation skills. 

Outcome: 

The Re:Brand logo redesign event successfully showcased participants' creativity and design skills. 
Teams reimagined brand logos while maintaining relevance and aesthetic appeal. Through presentations 
and cross-questioning, participants demonstrated critical thinking, effective communication, and the 
ability to justify their design choices. The event highlighted the importance of branding and visual 
storytelling, with the winning teams standing out for their innovation, design execution, and presentation 
skills. 
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ATTENDANCE SHEET 
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WINNERS OF COMPETITION: 

 

S No. Participant Name URN 

1. Chirag Sharma 2302503 

2. Lovejeet Kaur 2302595 

3. Krishan Kumar 2435418 

 

LIST OF ORGANISERS: 

 

Sno NAMES URN 

1 Diljeet Singh 2434960 

2 Gaganjot Kaur 2203429 

3 Gurasees Singh 2434974 

4 Gurman Singh 2434982 

5 Gurpiyar Singh 2302529 

6 Gursimran Kaur 2203443 

7 Gurwinder Singh 2435721 

8 Harleen Kaur Bhullar 2302537 

9 Jaideep 2203463 

10 Keshav Garg 2203847 

11 Komalpreet Kaur 2302589 

12 Shivansh Vishwakarma 2203561 
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EVENT FLYER: 
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